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Promoting your online support group – (attracting new members)

Who is your group for?
The first thing you need to figure out about your group is who it is for and
what are its aims, Self Help UK have can support you with this.
There are a few reasons for this.
First, if you can be precise in terms of who you want to help, you’ll be able
to describe your group more effectively. When you can clearly
communicate how your group can benefit others, you’ll easily attract new
members.
The biggest benefit of clearly communicating the benefits of your group is
that it becomes filled with people needing support instead of random
people.
For instance, imagine you were looking to create a group that provided
“support for men over 50 who have experience of prostate cancer’’
Which group do you think your target audience would like to join most?
A group called ‘cancer support or men over 50 who have experience of
prostate cancer’
I bet you chose the second one, right?
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That’s because the second one sounds like it’s more tailored to the needs
of that specific demographic
The sense of community in the second group is also likely to be higher
because there’s an increased level of commonality too. People join groups
to be around others like themselves.
So, that’s one reason why you need to be precise when setting up your
Facebook group.
The second reason is that it makes it easier for people to find your group.
One of the main ways new people will find your group is by searching on
Facebook. There are 2 billion daily searches on Facebook.
If you give your Facebook group a specific, keyword-rich name, it will be
easier for people to find.
But before you can market your group, you need to create one. Please see
Self Help UK’s information regarding how
to set up a Facebook grouThere are a few
more things we can do to increase its
chances of being found in Facebook’s
search.
Click on the three dots as pictured, and
then select ‘Edit Group Settings.’

You’ll then see this page with a few more
settings.

First, we want to ‘Pick a Group Type.’
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I chose ‘Custom.’
If you’re trying to attract people from your area, add a location for your
group.

You can also ask new people who join your group some questions. This is
handy to learn more about your members and see if they would be a good
customer fit for your business.

Let’s dive into how to grow it now that your group is set up.
Create a Facebook Page for your group
You may be wondering why you need a Facebook Page and a group.
You don’t necessarily need a page for your group, but if you want to
promote your group with ads or with public social media posts, you need a
page to do that.
Your group is a private area where only members can view and discuss
content.
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A Facebook page is a public profile, where anyone can see your content.
They can “like” your page, which means they’ll see your posts on their
personal Facebook feeds.
There are two main benefits to a public Facebook page:


It allows to you run ads promoting your group (more on that in a bit).

And, it allows you to freely promote your group via public social media.
People who stumble across your page may find your group interesting
too and join it.
Setting up a Facebook page is quite similar to a group. Click on the top
right menu next to your profile photo and choose “Create Page.”
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Then you have to choose a type of page to create. Support groups will
come under the category ‘Cause or Community’.

Enter a page name and click Get Started.
Like our group page, you’ll want to spend a few minutes setting up your
page. Add a profile photo and a cover photo. You can use the same ones as
your group.
In fact, you should use the same photos in order to associate them clearly.
When a visitor sees them, they’ll know the page and group are related.
Then you want to add a description and a bit more info. Click on about on
the left-hand menu, then click on Edit Page Info at the top right.
You’ll want to add relevant categories for your page and a description. In
the description, promote your group and include the link to it to encourage
people to join.
In addition to listing your group in the description, you’ll want to create a
pinned post on the page that promotes your group.
A pinned post is just a regular post that an admin has ‘pinned,’ or fixed, to
the top so it’s the first thing everyone sees when they visit your page.
To create one, write a regular post on your page.
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Press Publish. On the post, click on the downward arrow at the top right of
it and then click ‘Pin to top of page.’

This will keep the post at the top of your Facebook page for everyone.
When new visitors check out your page from your ad, they’ll see the link
over to your group as well.
Let’s explore how to use your page it to grow your new Facebook group.
Grow your Facebook group with ads
One of the easiest ways you can get people to join your group is to run
some targeted Facebook Ads. Like I mentioned before, running ads
requires a page.
Once you’re happy with how your Facebook group and page look, head
over to Facebook’s Ads Manager.
Click on the green Create Ad button in the top right.
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Then choose Engagement from the list of ad options.

Choose a name for your ad campaign and make sure to select Page Likes as
the goal.
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Click Continue to advance to the next section.

Enter a name for your ad set. I chose ‘Labrador owners.’ Next, pick your
Facebook page from the drop-down list.
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The Audience section is really important.
This is where you’re going to define who’s going to see your ad.
Since this group page is promoting Labrador training page and group,
clearly they want to attract Labrador owners, right?

First, enter the locations you want to target. I’ve picked Canada, the United
States, and the United Kingdom.
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The Detailed Targeting section is the most important. This is where you can
specify interests and hobbies. Facebook will show your ad to people that
fit this description.
Type in “Labrador” to get a list of related interests.

Here’s what they picked for their audience interests.
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You can also click Suggestions on the right side for interests Facebook
thinks are relevant to your audience. This is a good way to find new ones
you hadn’t thought of already.
Facebook picked a few good ones for me, like Golden Retrievers, dog
owners, and I Love Labradors. I added those to my audience profile.

Click Save Audience, and you’re done!
Now you have a defined group of people to target with your ads.
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If you have a small budget for advertising, it doesn’t hurt to experiment
with this tactic.
If you click the button, you’ll see a few options for instantly setting up your
ad.
Adjust the budget and timeframe to your liking, then click Boost.
Since this is promoting a post on your page, it’s a good idea to boost a post
that mentions joining your group.
A lot of factors go into a successful Facebook Ad, from the visuals to the
written content and especially who it’s targeting. You’ll most likely have to
experiment with a few different ads and targeting strategies to achieve
desired results.
Once your Facebook page starts to grow, it’s a good idea to promote some
of your most popular Facebook posts to see if there is any ‘trickle down’
effect.
This effect happens when people see your page from an ad, see the pinned
post about your group, and jump over and join the group.
Advertising your page and using a pinned post are two effective and
relatively inexpensive ways to grow your new group on Facebook.
But you don’t have to spend money to grow your group!
Now I’m going to explain some totally free ways to market your group.
Grow your Facebook group without advertising
1 billion people visit Facebook Pages every month, and there’s an average
of 4 million ‘Likes’ every minute! That adds up to 250 million likes every
day.
You just need to get a small slice of that action to see results for your
group.
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An easy, free way to do this is by mentioning your group on your Facebook
Page from time to time.
Don’t just use your page to drive traffic to your group. The page has to
provide valuable and interesting content for visitors too. Otherwise, they
won’t “like” the page or follow it for updates.
You already have the pinned post at the top of the page for new visitors to
see, so I suggest waiting until your page has around 100 followers (or,
“likes”) before mentioning the group again.
This is because your page fans will have forgotten the pinned post by then,
but will see your new post in their timelines. Don’t be overly pushy or
spammy. Just tell people what they can expect from your group.
Posting about your group should be done no more than once a month, so
you don’t start to annoy people who just want to follow your page’s
content, but don’t want to join the group.

Grow your Facebook group by promoting it in other groups
Another extremely effective strategy you can use to grow your Facebook
group is cross-promotion.
There are over a billion groups on Facebook, so chances are there are
some similar ones to yours.

Cross promoting your group in other related groups is a great way to grow
it quickly. However, you also want to be mindful of each group’s rules
about self-promotion.
Many groups don’t allow you to just drop in, make a post about your own
group, and leave. It’s disrespectful as well. You want to make sure that
you’re not just spamming these groups with your link.
You wouldn’t want someone doing that in your group, right?
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To find a group to promote yours in, search for topics related to your
group on Facebook.
Carrying on with the Labrador training example, I typed in ‘dog training
tips.’

Find a group that has at least 50 members.
Here’s one that’s quite popular with over 1,500 members.

Join the group and provide value in at least three to five posts before
talking about yourself. Look for questions from others you can answer and
leave a thoughtful, genuine comment.
Remember, it doesn’t do any good to just run in, drop your link, and run
out. People will tune out if they think you’re just there to promote
yourself.
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Take a bit of time to be helpful first, then promote your group.
Some groups have strict rules about promoting yourself and say that you
can’t just make a post on the group page, but instead can only post as a
comment in a weekly promotion thread, like “Promo Fridays.”
The group rules are usually written in the description, so take a look there
before making a post.
Groups may also have a pinned post to the top of the page that details
their rules or links to them, like this one:
Make sure you review the rules and post accordingly.

Which leads us to another easy way to grow your group…
Encourage existing members to promote your Group

Exactly how you do this is going to vary depending on what your group’s
about and how many members you currently have.
As a good first step, you can simply make a post in your group asking
people to share it. Let them know you want to make this group the best
and most popular one for your topic, and you need their help to do it.
Appeal to your group members’ emotions by letting them know how much
their sharing helps grow the group, and how much you appreciate it.

How to grow your Facebook group engagement with live video
Facebook introduced live videos in April 2016 and it’s taken off extremely
well since then.
Known as Facebook Live, it allows anyone to start broadcasting live video
on their Facebook profiles, pages, and in groups.
An interesting statistic is that users watch live videos 3x longer than they
would watch a recording, signalling that people get really invested in
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what’s happening ‘in the moment’ and want to find out what happens
next.
If your Facebook group is for your business, live video is the next big thing
to use to attract new leads and clients.
A study found that 80% of users would rather watch a live video than read
a blog post.
These videos are simply to engage with her very loyal audience and inspire
them.
Video goes a long way toward establishing trust. When your audience can
see you, especially live, they are much more inclined to connect with you
and see you as a credible and trustworthy person.
Conclusion
If you’ve always wanted to build an online community but weren’t sure
how, a Facebook group is the answer.
However, you can’t just create a Facebook group and then expect it to
automatically thrive. You can’t expect leads to roll in immediately, or
thousands of members to join in. It takes some working at, if you already
run a face to face group then you already have potential members waiting
but if you are starting it from scratch it will take a little time and effort but
will be worth it in the end!
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